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M01091 E3}o &7 A A (Culture & Arts Enterprises Management Strategy)

238 B8F AL s b T IS 2Aee], 1 71909 AAE S BAsa 4R

M01092 A A AAHA Abd A F (Intellectual Property Case Studies)

AR, AR, OAdE 5o AAANE Ee olslsty EAAEE ATEd

M01066 E3FAYE (Theory of Cultural Space Industry)

2oE0E oz @ RAWd U o2 £ nAsn ceude 2330 B4 2 47
oyt o2 wjFS EUE A9 el dis #4ES Aty Fsheh I3t A 7Y
AGH E54% olsha

M01093 3} Z7FEF = (Culture Space Trend)

AZE &he Wste} AREAF Qo] f-gg E3kE e Wl s EAsta o8 BEUE dA) w3kt
dste, dolrl mg Fauzte EdE AAE B

M01129 FHd &/l & Introduction to Performing Arts
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M01094 ZA| 54 Alal A+ Alv]y  Festival Case Studies
ZAEo e B A ZEaP 7138, AF, A= A BAHS gAEa, 2 Bokd #7173 ¥ 2§ tsto]
A, AA 71gehS FAS Y % Mo FoJsteE )

M011130 #3997 (Cultural Studies)
Boheir 4% WA, AF, oE § AA% deS oldsu B BadT 438 A 4B 20,

M01095 #3188 AAH T (Qualitative Research Methodology)
BoaT sdol Rad AT I chorkd o2 A, WA WS sy BEDL

M01002 2EZ|2HE (Theory of Storytelling)
AZ AL o223 2EEFH9 7% o2 2 olFsit}, W] AN, oY ArEHY 2 ATgS FAHOE &3]
1, 94 2EEH S JHteE ujAo] e Welsle 2EHEH A2 o|EL 5o

M01082 A =Alg9t 2E7 €8 (Deep Psychology & Storytelling)
#A AL Adsle 7|eZ2MY A 2EYEY L FFHOZ Azt RHEAH AFAdst 725 Fa Qith
ZZOE, 9 AFAEE o237 1 7Pk g0 35 wHdE AP AFEA AFAEES g

O ulil e [BRUBHAXFI]

M01096 F3ld <7 E3}Ad A (Intellectual Property Master for Culture & Arts)
oo w AT LA o3stn AL E A E B4 T3dEEALY 98-S A4S

M01097 #3ldAa &8 Ax FA(Cultural IP Licensing Contract & Negotiation)
2ok A0S BURES AT A% B ANE B4 hude AAASS Sud,

M01098 #3ll< 3 A< (Culture & Arts Management)
Ty S osfsta, TeldEd Y Aldl £43 EAGRASIIEY, FR2ddReY, AT
5 BRuduE WARE AT,

M01099 34 A &8 ALY A= (Cultural Industry Licensing Business Strategy)
935, 5, AY, =%, WE, w3 dydolA, MEH, FA,Fd 5 U T AYEES x93 A
Aere Qg

M01100 &3} 33719} 71X %7} A v Y (Cultural Impact Assessment & IP Valuation Seminar) English
Lecture
1 38l s PAE 7 2 AAAY Fo AT A S FEFHTE ALE £ 5, 3144
W AR S
Study business strategies including the utilization of rights in various cultural industries such as movies, music, gam
es, publishing, broadcasting, cartoons, animations, characters, festivals, and performances.

M01101 Autardx E35A A9 Av Y (Local Extinction & Culture City Management Seminar)
3tde, T, #F, AF 94 9 5 ADTAY 5% E TAES -7 &85y Ao B3
28 298 & St BA4Y WS dran

M 3 re}

M01102 3l &4 A7 1(Culture & Arts Management Seminar 1)
Bl £d A7 SRS AL ATPUES LA




M01103 3t &9 Au 2( Culture & Arts Management Seminar 2)
N2 Edo&edd ATHHE 28, B3l &4 o] Aol mAle 93-S AT

M00000 E3d< HAEY FZAF (Legal System and Public Policy for Culture & Arts)
Fooa #d FFFYE olFsta, EIUIEH, B3d AT, oJEAdB8AY, dedAYEAY, B3ddez
g5t #A HE =&AL 5 HAZE A4S

M0000 #3}3t 7 #F3teA® (Cultural Industry & Cultural Marketing - Courses offered in foreign lan
guages) English Lecture
o] g e S olsfsta EEAIE Atd B 28-S A7

Understand the concept and value chain of the cultural industry with studying cultural marketing cases and

utilization strategies.

M01104 F7HE A A9 Y (Space Analysis Seminar)(414)
AR AZ AE ALE Ropol A TgFEE F7tel g =9 nlEoz AA o 949 &
WS olgjdit). o2 F3 ¥kl e e e @ sE I wHFHS s
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M01105 EA]u}A B (City Marketing)(A14)
2442, B3 452 FHU EA ST BB D 8D STET R $2 B¢ ol A9
o2 248 A% w4 2dz 2 44, 22, O 431 A E LoHT, ol F F
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M01049 R EEZdl =u)tJo] & (Digital Contents Media Methodology)

OAEIZN2E ez ¢ vitole] YA A E 1, geFet vt oo UAEEZH = &8 A S £431
Z R 59 XY ugort i e vl mle) TS T

M01107 F7rE8l =)AL& (Space Contents Design Practice)(A14)

FEA =3 gale] et oS ngor ez 7|ZoM Atz dH ZAAE IJIY, T
AFel YAl AHES £33 o] F3 %Z_PL Bl =29 A2 2 Jolrp FHEel =TS0 Uig vEy =4
S ks

M01108 ¥3}71& A v]Y (Culture Technology Seminar)

A=Y, BlholE, 899 Al2E, Al T 43 AAEHS Axses A7|$E9 A 2 EAS Ve Hw
o] ol L3 F3} JAlE ZHolA ol sl o]F 7|&S BFEI AP Eole] A 2 vold Wk it
T AE

M01019 F7+2EFYE A AT (Research for Spacial Storytelling Design)

F02 /953 OAUHE A AL 8T GUR PUS XA LAH o|E T FOAES
98¢ D42 Z2A2 L ATYYE DR, T2 U4 AAE Do RA9YE 48T FUTYE 4

FalEoEN o8 ATt AAlE Yol HES it

pace Contents Criticism)(A14)
= D Tdzel 542 Aofay, 19
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5450 /54 39 2 #09 74
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M00000 FZtAFSlo)4 (Space Design Issues)
TEA T3, TA, FUNYARJNY #EE st =8 FAY FASE 51, #EE Y AFHY o8 WHE F

of thel A7t

M00000 w] 2 F7+E (Future Spatial Theory)
v fArs] o] Wle] JFS vjF £ e gt Ropd AFAEE EUR vy AEHAHY WEHE dSe i,

EE
@AY 294 4% 2 £A Aol A8 248 0oz Aaue 2L F0A0E A9 o




M00000 FZHEZHI=ZAIMHE (Spatial Content Methodology)
FEA = Aot #EE dHolHY FAY EAH Uigh o E Hg o R ALEALY] Qo] ARS FEH=

M01084 F3}o]&3 AT (Cultural Theory and Research)(A14)
walo] 29 AH AL oldste] A FadATo] &gt

M01062 F3t &S Al "]y (Seminar in Culture and Education)
Bl & 7o ug3 PSS BA5Y Fadenge 44 HE 58S 7|EY.

M01026 229¥ &3 A A (Global Culture Policy)
Y 2344 58 IF2H, AT 5 G 999 I FIFAL v, Bl FEYH E3}HF

M01117 F33 A AT (Field Studies in Creative Industry)
B3kgle] Ropd FAAFE AV ATE FPTHY oS &3

M01027 E3#3E (Culture & Tourism - English Lecture)

23t Bge] 49d $FS Avnm I B3 L Bl 0@ A4 Al A7k

This course introduces the main concepts and methods of culture and tourism and illustrates them with global
development.

M01118 F3telw A v Cultural Diplomacy Seminar

Folo) Ao 2ES Fol FEN PAL ERY 5 b LHone og3 434 A% et

M01119 A &71%538 E3a§ Sustainable Cultural Education
UN9 A &7bge @ ExoA T8 w&e A4 44E 245 4 e o83 ug¥He geth

M01120 F3}21 A9y} Culture 21 Seminar
AAALAGREATS] BHAM £33, ANH, A&7tsAe BAZ 23} 219 AAAFES 58 ¥Hst, AL/
e S A g 9 HAE Xﬂ/‘lﬁii}.

M01068 Z2HMH ¥4 (Production Analysis)
ST AGY 329 4 3ITdAE AdD. B 50
Ao 1k
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M01125 9=29¢]& (Theory of theater )
Ao thg Autd olg S Jatel AAFAA A et G5S Faf $53H Ao FA SN 2ol oy foj9
Ad 2 o] 2o thef uhetdie

M01020 FH <A A (Performing Arts Policy)
AT ded SddA B Fd #d A4FAA G PATE FA S48 By g, A1 A, A
g ol dABIY A3

T
o

24 5 9

M01067 39& A9 (Theater Management)
FARY] FR} Ao wWE ey, Z2ad, TR ouAY, #2 d 9 AH B 5 3 Ao Zad
ARE A 2S F553, U AHEE R4S

M01126 FX A ZE /)& (Musical Theater Development )
FAZA A2 Ut 7EHQ ol & wgoz zEYM 7t gAY FE N FAY Y d3E g Ak
= 5d ara,
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M01127 NS E 3 A4 D3 FAAY Regional Cultural Resources and Performing Arts Industry
7 A FAZex fEabe et B A3 EAMsa eFd e Ads A4 Ay A9 dHnte] z3) Wt
S At

M01128 &2 7] &Audience Development
TA%E, FA Y HT AHAR] #AFAY 54 & F
H48 ¢ e Uohs AT
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M01038 FQZel= A aF 4<% (International Exchange of Performing Arts English Lecture)
FTHEoFNA o] FolA L Sl AupE =} ofukEE Y FAWF BFH sFo tete AL, 71EA
A PALT TEE 2EH Al NE AFY uR{, TEFE, TEAX T = Aol g A4 E #5390
A2 T FAdeSAY 239 Wi st @ A&7 HAS I

This course is focused on the status of international exchange(both inbound and outbound) in performing arts and
provides the opportunity to develop managerial and administrative skills required in various form of international
collaboration such as co—production, artist residence, workshop, seminar, etc.

M00000 3tFE3tE e = Alv]y (Hallyu Cultural Content Seminar (English Lecture)
SR ME 8 ol BA4S T BIYEozZAY FEE 2 VA E QAsta to 2o WH HAE o
T3ttt

M0000 <STE]E|QIHEAIYE (The Theory of Entertainmain Industry) English Lecture
T3 A AAAALES oldfsta TeheAE Al ¥ 8-S A
Understand the concept and value chain of the cultural industry with studying cultural marketing cases and

utilization strategies.

M01085 Egv 22899 (Drama Storytelling)
29 ool 2 At TVS OTTE 28 93, 44, 943, FAZ, 98 5 A8 2dz2e 4349
iiﬂ%%}é A3l Sz 712 deg £4 2 'S wjea o]

M01009 FH]go] 2EZ€dd (New Media Storytelling)

wolgeo] Alge e AEgdye A 2k A HFHo g YA
dye g0 FHL ooyl WAlste Azt A5 HEHs T3 e a‘ﬂr
B2 5 A2 §-5F uA Ald, A7 Peo deolsiet &5 mA FEz

M01121 2E@ 98 Av|Y (Seminar on Storytelling of Cultural Contents)
sERugel A2 R A3 g3 A B Gd =4 AUUE o) BaEdz 2Eddge A4% A5

M01122 2E2]9 3 W H (A Critique of Storytelling)
ez 271 ~Egdyo] 1= 93, =, g, 42dx, |
3 Zelx o AEgdY] 7 FAFS oldsty, wF BHY 7|&S i

AZ, K—popell ©]27]74A t

M01010 B A2E2 €3 (Brand Storytelling)
Fa vpAE Hoko A Q&8 2 olojt]o]S yJulo g QI7te] ZAS AFE UF JIHE dAF e HAE AR
g o] o]23 AFALE S o]sf st

M01029 Alv&]L A (Method of Screenplay Writing)

ddle] 2EdyL 93}, =g}, ojyold, IE, AY, T 5 o
Y2E 7] 2EedYa gEA ads Ve s e gt
£4E dAFSh

e HE

38 NS o g *‘a“”‘q

M01123 2Eg]d8 A& (The Principle of Storytelling)
oEyd 93 =gutel Fu A o) R AAA 2EHo] AFEEA e o gtk W A3 5 o




ojof7] &9] ~Eg AEE ojg o wM ~EFHY A FHS 93

M00000 WZE3}9} K—Z8l=(Popular Culture and K—Contents)

Fola, JFA, ded, AvE ZFo 228 TS 7718 K-2d29 AT 29E ofgd.

M00000 =213 Alar¢} Z227] A< (Practical Exercise of Logical Thinking and Writing)
AT 258 A =7t e 2EY7t dF =Folth olE M e =g Ataet 227] FHo| Qi)

458 B MRS Aol S =H0E FYSRE BIA, GEAEE, AR A4 59 FUwnh

M00000 A Y9E3A L7 A2E2 93 (Regional Cultural Resources and Storytelling)
AGESAL Y] 7HX7F gt FeEu A ~2EdYdEHE PGS godit, A9EdAd e FIEdzxE v
7] Y3l 2o AEgE Yo o237 WS sl

M01044 ¥A=E AT 1 (Doctoral Dissertation 1)

eRAEnse A AEE Fo vhalsty] w2 Bad 7o =R A4S FA@,

M01045 WA =E A 2 (Doctoral Dissertation 2)

erAEase A AEE Fa vhalsty] w2 Bad 7o =R A4S FR@,

M01043 4+84 < (Internship)

9 F 19 49 TAE HYSE AT AHAAE Fole] AAHY JELKOE F5F A4S ARIA
Aguy AP5YS FAFE /198 Felch



